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“You have zero privacy…get over it”
Scott McNally, CEO of Sun Microsystems, 1999

“The social norms of privacy have evolved…people [have] 
really gotten comfortable not only sharing more information 
and different kinds, but more openly and with more people.”

Mark Zuckerberg, Founder & CEO of Facebook, 2010

Is Privacy Obsolete?



• Search, app, browse and download behaviors
• Social media posts & social network maps
• Email scans
• Location data
• Purchase data
• Biometric and sensor data
• Facial recognition
• Security cameras
• License plate readers
• Stingrays (call intercepts)
• Doppler radar and deep vision

Explosive Growth of Data Reducing Privacy



• GDPR

• State laws
◦ CCPA in California
◦ Vermont, Colorado, Illinois

• FTC Hearings

• Polls show rising anxiety

• Industry self-regulation?

Privacy Backlash



• Consumer willingness to share aggregate, descriptive data 
with trusted websites, but …
◦ Resistance to sharing data that permit identification in real 

world (e.g. email, name/address)
◦ Resistance to sharing sensitive info (medical, financial, govt)

• No change in willingness in exchange for customization

• High bar for PII:  low $ value assigned to descriptive data, 
but view PII seen as priceless

• Very poor comprehension of terms used in T&C forms

2018 ARF Privacy Study Shows



People understand the benefit, but they don’t 
understand the tools

Q5.1 Websites publish their Privacy Policy to let you know what information they collect and how they use it.  You may or may not have ever read the Privacy Policy for 
a website you visit.  Please read the sample paragraphs below which are taken from popular websites.  You'll notice some phrases are highlighted when you click on 
them.  Please indicate if the highlighted words and phrases are clear or confusing. (Variable Sample Size, range N=357-1,064 per statement)



ARF Member Survey – September 2018

Steps taken so far for GDPR compliance:

• 50% consulted legal council
• 45% revised privacy policies
• 40% revised opt in/opt out procedures
• 25% altered targeting practices



The Present and Future

• Relative to expectation, has GDPR affected your business?
◦ Less so: 70%

• Are you likely to take future steps?
◦ Yes: 70%

• Yet there was no consistency nor certainty regarding future steps

• Are you aware of the California Consumer Privacy Act?
◦ Yes: 60%

• Do you expect legislation like GDPR or CCPA to be enacted by 
2020?
◦ No: 7%
◦ 93% yes or unsure

• Will it change the industry’s use of targeting?
◦ Yes: 71%



The Present and Future

• Will future legislation be 
burdensome for your business?

◦ Yes: 43%
◦ No: 43%

• Are current laws sufficient to 
protect consumers?

◦ Yes: 7%
◦ No: 57%


